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"YOU'RE INVITED TO OUR • • • 

Baumbach's unique "Shopping Cart" trademark symbolizes our pledge 
to bring you convenience, quality, variety and personalized services at 
the lowest possible prices. 

liD BAUMBACH, OWNER 
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BAUMBACH FOODS, THE ONLY SUPER SUPERMARKET 
OF ITS KIND IN WISCONSIN, IS A NEW EXPERIENCE . 
IN LOW PRICE FOOD SHOPPING! 
We've applied over !arty years of experience In bringing a brand new food merchandising concept to 
the Green Bay area . 

In this beautiful and Immaculate store, you'll find every food Item Imaginable from everyday menu 
staples to the most exotic of torelgn·food spaclalUas for spaclat occasions. 

At Baumbach Foods we have tried to Include every possible feature to make your lood shopping a 
fun experience In an unhurried atmosphere of complete relaxation and comfort. (We even have a 
waste-recycling machine to do our part in keeping Graen Bay green!) 

But the biggest surprise you'll find at Baumbach'• ani the economical prices you'll enjoy all year 
'round In every department . You SM, we learned In our olherWlaconaln stonis lhat modem shoppers 
want convenience, quallty, variety and pt'10nal aervlce - but they don't want to pay premium prices 
lor these "pluses". 

We've already heard some people say, " A store as beaullful as Baumbach'• and wllh all those extras 
must charge higher prices ." 

So we'd Ilka lo explain right now that Baumbach'• prices average lower because we have a firm 
policy of no games, no gimmicks, no alampa, no daHverles or charge accounts. And we pass the 
savings that result from this policy tlong to our customers! 

You'll enjoy the time-and-money saving Baumbach plan ol one-stop-shopping which provides a 
flower shop, a 41·seat re"staurant, a frHh llah mar1c:et , a take-out dallcatassen, a complete bakery, a 
card and party shop, an lntamallonal gourmet food section, tnd even a complete seNice liquor store 
- all under one sound-proofed ceiling, for a maximum of shopping Hllslactlonl We even have a 
lull-time professional home economist on hand to help with recipes and menu planning. 

We've tried to highlight a law of the features wh ich make Baumbach Foods "something speClal" for 
Its customera. But you'll have to visit us to see them all - and to belleve the economical prices 
which we know your budget wlll •PPrKlale. 

All 150 of us ire waiting to givt you t umplt of BaumbM:h service. Coma sn us soon! 
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15 REASONS WHY FOOD SHOPPING IS A DREAM INSTEAD OF DRUDGERY 

~T BAUMBACH FOODSI 
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MEA T AS YOU LIKE IT -
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"CAFE ALLOUEZ" -
A honlly pli1,.1011oplntor1""""i"' 
tfH 1or1completem .. 1. 
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FROZEN FOOOS -
An 1m1rlng v"l• tY of lrottn food It 
1vollobl•lnourv11t""'HlllY•loaittd 
sectionwhlcholfenontolll",.;dtll 
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PRODUCE -
eo..n1rv ftuh.c:olo• ful ondnv1rltiou1. 
Ftom uo1 lc betn 1prou11 • .wter chl1t· 
nutt1ndbOkclloy1o •ll tht"'r•1rJlilrt"­
voun1mel1 ... .... ·..-egotlt. 

DELIGHTFUL DELI -
Ho1orc:oldd lohet-10-goln1colorlu l 
•ravthttP'9Ht1thl1YIH-l!Hlht 
"'"buds. All pf'll)lr1d ulltllrc.nlul 
...,,_,..,;1;onrlghtlnoutownlmmecui.te 
kl1cl>en . And • .,u'""t d-rtmen1 
,.;1hnotlc lofll9nloodt1011mot!lll 
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LIQUOR STORE -
A foll ltNOOl li<!UCW 1!0" with I 
com?111tttlectionotbft r,wlnt1, 
1nd litiUOfl to hoghl19h1vour 
entt•t1onmen1 ,,..,,.,,, 

DRIVE·UP PARCEL PICK·UP -
E...,rythmgpo11i bl1 hnbet ndone 
10 m1k1 voutlood1hopping et1v, 
lnctudmg I con....,itn t drl-u1> 
P" t'lll)<Ck·up. 

SERV IC E WITH A SM ILE -
C.shc1Mci<1,.-em b011IH,u• 
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BAUMBACH PL EOGE -
81umti.cftFO<>ChPl-.ofShooperi 
SetvlC9!oP<..:t lC9d<llil ybyh11ry 
on• ot our 1101mplovH1 to mokl 
out gool ol CONVENIENCE, 
QUALI TY, VARIETY. PERSONA· 
LI ZEO SERVICE ond LOW PRICES 
1rHhW!QtOutcuttOm•1r1. 
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llA.M., TODAY 
SUN., AUG. 19'' 

DENNIS BRANDT, GENERAL MANAGER 

BAUMBACH FOODS Is Easy To Get To­
At 2020 South Webster In Allouez 
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"When you've been in the retail food business as long as we have, you learn that there are 
certain things that modern shoppers consider to be most important in a food store. 

"So we've put these requirements in writing in the form of a pledge to our customers that 
we'd do everything possible to live up to them. 

"This code serves as a constant reminder to all of us at Baumbach's that a customer's 
loyalty is something that has to be renewed on a daily basis by our PERFORMANCE. 

We reprint it here because it forms the 'BAUMBACH BASICS' on the basis of whic~ we 
hope to merit your patronage throughout the Green Bay area in the year to come." 
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PLEDGE OF SHOPPERS SERVICE 

We pledge to offer our customers both low prices and high quality. 

We pledge that food will be made available to our customers as fresh , as high in 
quality, In as great a variety and at as low a price as possible. 

We pledge to maintain a clean, comfortable, attractive. and pleasant place for our 
customers to shop . It is modern in design and convenient in arrangement to 
save our customers ' time and energy. 

We pledge that our staff will treat each of our customers with the friendly, 
old-fashioned personalized service they deserve, and that this means 
attention to detail such as help in shopping and fast check-out and parcel 
pick-up service. 

We pledge that, through the helpful services of our full-time professional home 
economist, we will provide our customers witti recipe suggestions, 
menu-planning tips, reliable nutritional Information and food-budgeting 
counsel. 

We pledge the utmost cleanliness throughout our store. Baumbach's waste-recycling 
center Is a "pollution-solution" in the best sense; no area of Baumbach's Is 
"off limits" to our customers. You are Invited to visit any area at any time. 

We pledge that our customers will be provided with the convenience of extra shopping 
facilities - within our store. This is why we have a shopper's grille, bakery, 
flower shop, delicatessen, card shop and a gourmet section stocked with 
internationally famous foreign specialties. Baumbach's even h11s a 
full-sel'W+ce liquor store under the same roof to fill your entertainment 
needs. 

We pledge that our customers will receive our guarantee of satisfaction with every 
purchase. If you have any complaint at Baumbach's, we will try to make It 
right. If you're not satisfied with a purchase, we will cheerfully refund your 
money. 

We pledge to our customers that our main goals shall be CONVENIENCE, QUALITY, 
VARIETY, PERSONALIZED SERVICES, and LOW PRICES. 

Finally , since our main goal Is to provide the finest foods at the lowest possible 
prices, we will not deal In stamps, games or gimmicks that may detract 
from this effort. 

OWNER 

GENERAL MANAGER 
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